
 
                           

                  

 
 

During the President of the French Republic’s State visit to Korea on November 4th, 
both the French President and the President of the Republic of Korea adopted an action plan 
to develop bilateral partnership. This partnership highlights the role of the creative economy 
linking technological innovation, industry and culture.  

On this occasion, several agreements were also signed, including a letter of intent on 
support to startups and an administrative arrangement on cultural and artistic cooperation, in 
which both countries pledged to support collaborative projects between start-ups. A letter of 
intent was also signed between the French government and Naver Corp. to enhance 
collaboration between French startups and Naver.  

During his visit, the President of the French Republic publicly announced the creation 
of a French Tech Hub in Seoul in 2016, as part of the France-Korea Year. This announcement 
was widely reported in the French and Korean media.  

 

I. The French Tech initiative: a vibrant ecosystem 

In recent years, the French startup ecosystem has enjoyed strong momentum, driven by 
a new generation of entrepreneurs, investors, engineers, designers and many other talented 
individuals. France has been called a new “Startup Republic”, dotted with thriving hubs and 
talents that are vehicles for a robust entrepreneurial mindset. This domestic momentum has a 
name – “French Tech” – and French startups are rallying around this emblematic moniker. 

Set in 2013, “La French Tech” is a public initiative which aims at improving the 
French startup ecosystem and developing its international attractiveness. “La French 
Tech” refers to all the people working for or with French startups, in France or abroad. 
This ecosystem is made up of entrepreneurs, obviously, but also investors, engineers, 
designers, developers, bloggers, media, , NGOs, big companies, and government agencies: all 
the players who are working towards startups’ growth and international promotion. 

The initiative has been launched by the French Ministry of Economy, Industry and 
Digital Affairs . It is directed by an agency named Mission French Tech, with a budget of 215 
million euros, including 15 million euros for the international development of French Tech. 

“La French Tech” is particularly dynamic in the digital sector (ICT, e-commerce, 
innovative services) but it also covers all the sectors in which digital tools are a driving force 
(MedTech, BioTech, CleanTech…).  

 

 

France has the second largest venture capital ecosystem in Europe, and aims at turning 
the whole country into a huge startup incubator. This is the objective of the “Métropole 



 
                           

                  

French Tech” label. As of 2015, 14 French cities and provinces received the label: Paris, 
Lille, Nantes, Rennes, Bordeaux, Toulouse, Montpellier, Aix-Marseille, Grenoble, Lyon, 
Brest, and the provinces of Lorraine, Normandy and Côte d’Azur.  

The Halle Freyssinet in Paris will be the world’s largest incubator, with 1,000 
startups by 2016.   

 

II. International French Tech: fostering ties around the world 

Internationalization is a major lever for the French Tech growth, in two ways:  

- first, the international development of French companies. Considering only digital-
sector startups, 39% of their sales was made abroad in 2013, and this figure increased by 
100% compared to 2012; 

- second, the internationalization of the French ecosystem, attracting skilled 
entrepreneurs and investors from all over the world.  

“La French Tech” has four international features: 

- the French Tech Hubs,  

- the French Tech Ticket, 

- the French Tech Tours, 

- the French Tech Days. 

 

a) The French Tech Hubs  

The government implemented the “French Tech Hub” label in early 2015 targeting cities 
globally. The aim is to internationally promote a startup ecosystem created by local actors. 
This program follows the first experiment of a French Tech Hub in San Francisco, 
inaugurated by the President of the Republic, Mr. François HOLLANDE, in March 2014. 
New York, Tel-Aviv and Tokyo were later given the “French Tech Hub” label.  

Establishing a « French Tech Hub » in a worldwide city forms a bridge linking 
startups and skilled entrepreneurs between the two countries. It aims at creating a 
dynamic structure of actors, public and private, already in the country and consolidating their 
projects under the “French Tech” banner. Gathering and articulating all the different French 
actors will allow a better cooperation with local actors. The hub includes a local French Tech 
promotion program, in order to attract skilled entrepreneurs in France. 

A “French Tech Hub” is an organized ecosystem, dedicated to French startup’s growth 
on a key foreign territory. Its features are: 

- a network of personalities (entrepreneurs, investors …) mentoring the startups and/or 
French Tech “Ambassadors”; 

- partnerships with major local ecosystem actors (incubators, accelerators, 
universities, etc); 

- a federative place, with a program and animating team. 



 
                           

                  

 

b) The French Tech Ticket 

The French Tech Ticket is a program designed for non-French entrepreneurs from 
all over the world who want to set-up their startup in Paris. It offers funding (up to 30 000 
EUR), a working space in an incubator (Paris), mentoring and residence permit for the 50 
winning teams selected in an open competition between foreign startups.  

Currently existing in Paris, the French Tech Ticket program will be developed in other 
“Métropole French Tech” labeled French cities.  

 

c) The French Tech Tour 

The French Tech Tour is a discovery program of the Korean market for French IT 
companies selected by a local panel of experts, and coached by local mentors in advance of 
their mission. The program of the event will include individual B2B meetings for the French 
companies, a collective pitch session followed by a networking cocktail. The 5th edition of 
the French Tech Tour North East Asia will take place in Seoul on December 10th, 2015. 

 

d) The French Tech Days 

The French Tech Days is a program including a high-level institutional forum 
(presentation of the French Tech, plenary session), a demo day where French companies can 
showcase their technologies on individual booth, followed by a day of customized BtoB 
meetings. 

 

Several French Tech events will be organized in the coming months in Korea, in 
particular:  

- the official inauguration of the French Tech Hub Seoul, March 2016; 

- French Tech Days, May 2016; 

- a Fintech seminar, May 2016; 

- a French pavillon at the Robot World exhibition, October 2016; 

- the French Tech Tour 2016, December 2016. 

  



 
                           

                  

Appendix: A Few Facts about Startups in France 
 
France has the 2nd largest venture capital ecosystem in Europe ($1.2 bn in 2013). 

Since 2012, the French government has decided on 40 new startup-and-VC-friendly 
measures, including: 

� 71 competitiveness clusters in France, including 11wordlwide poles of excellence. 

� Ultra-High-Speed Internet Plan: €20bn being invested to roll out ultra-high-speed 
internet. 100% nationwide coverage by 2022. Priority given to business parks for the 
roll-out of fiber-optic connections. 

� Crowdfunding Act enabling startups to raise up to € 1m in crowdfunding. 

� €500m “Large Venture” fund for venture capital injections 

� €5bn injected into VC firms and innovation financing via BPI France  

France has the most business friendly Research Tax Credit in the world (Credit Impôt 
Recherche) covering 30% of all R&D expenses up to € 100m and 5% above this threshold. 

France also has 86 companies in the Deloitte Technology Fast 500, making it the leading 
country for the 4th year in a row (example: Weezevent ranked 1st in 2014 with a +43,202% 
growth over 5 years). Paris alone is home to +4,000 tech-startups, and 100,000 square meters 
of co-working spaces. 

 

From 2013 to 2014, French startups registered: 

� +37 % of revenue 

� 43 % generated abroad 

� +30 % of employees 
Datas : France Digitale - EY 

At the Consumer Electronics Show in January 2015, 25 % of all start-ups attending were 
French.  

 

Success Stories: 

� 4 companies raised more than USD 100 m since 2012:  

- DBV (July 2015 – $240m) 

- Sigfox (Feb. 2015 – $112m),  

- Blablacar (July 2014 – $100m, Sept. 2015 – $200m),  

- OVH (March 2013 – $157m, Dec. 2013 – $295m),  

- Deezer (Oct. 2012 – $112m). 

� 2 IPOs listed on the NASDAQ: Criteo at more than € 1bn and DBV valued at more 
than €1.5bn. 

� Xavier Niel has built a telecom and internet empire in France with his company Iliad, 
now valued at $14bn. Free, Iliad’s telecommunications subsidiary, has 15m 
subscribers and annual revenues of $5bn. M. Niel is the biggest investor of the Halle 
Freyssinet (Paris), the world’s largest incubator. Xavier Niel is also the founder of 42 
(Ecole 42), a private French computer programming school./.  


